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Note : Attempt all guestions as per

instructions.
sl @ust 3 FdereR @ AR
Section-A /@Us-31
(Very Short Answer Type Questions)
(srfererg Fedia o)

Note : Attempt all five questions. Each
question carries 4 marks. Very short
answer is required not exceeding 75
words. 4x5=20
9 g g & IR A 50 ge 4
3@ @ &1 3iftman 75 vl ¥ ey IR
sofae 2

P.T.O.

Nd by the new
Concept of Marketing?

fraors & g freemy ¥ 3 T HHg &>
Define 'Market Segmentation’. |
TSR fauliaaor R &Sy
What are the different t
of distribution?

ﬁﬁmaﬁwaﬁésﬁﬁmww%?

What is the difference between 'Brand’
and "Trademark'?

TS T AR R # wer apeR 25
What is 'Marketing Research'>
o s @ 22
Section-B/W@us-§
(Short Answer Type Questions)
(T7g I =)

¥YPes of channels

Note : Attempt any two Questions out of

the following three questions. Each
question carries 10 marks. Short
answer is required not exceeding 200
words. 10x2=20
Fafafeas & gt & @ e @ weat
& IR A 936 w99 10 3@ &1 2
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6. What 1s the 'm f marketin
'mportance © rketing 10. Explain the process and limitations of

management of Indian Context?
wRATa H@2M A fagers gy @ Tar A 82
7. Write a short note on 'New Product

Marketing Research.

fauom srEeE @& uisar va AW B

Development.’ NESIERL
T8 3 e 1) vas dfara fewoh ffad 11. What factors should be taken into
8. Describe various tools of sales promotion. consideration while selecting a Brand?

R dada & Rfim mzm) (e & e S J108 B I B TG [ T
AR e TE ST e ?

Section-C/@vs-9H 12. "The success or failure of a business
(Long Answer Type Questions) depends to a large extent upon its pricing

(& I ue=) policy." Discuss with examples.

Note : Attempt any three questions out of FIEETT & TBad] a7 [SEadr st I 36
the following five questions. Each ﬁqﬁﬁﬁﬂﬁﬁhmﬁ‘lél”m'\qﬁﬁ
question carries 20 marks. Answer IS T B
required in detail. 20x3=60 13. Write short notes:
ferafafiaa dfa get & & fee o= el & (i) Brand Positioning
IR A | g wed 20 371 1 &) fawga (i) Packaging
IR 3rdw & e fh frfed:

9. "Marketing is the delivery of a standard () FUE G

of living to the society.”" Explain. (i) FST
4 “ferqor FHTST @Y Sfia W) IEH aRal 817 WE
Hifora|
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