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B.Com. LL.B. Examination, Dec.-2025 1. How are a consumer and a market
Consumer Behaviour segment related? i
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Note : Attempt all the sections as per 2. How does attitude influence consumer

instructions. ; decisions? 4
¥} wusl @ e & Bl | 9 @iE Fofg & 3 mnfaa o=ar &2
Section-A/@Us-3 3. What is the role of information search in

decision making? a4

tions)
(Very Short Answer Questi Rrofa A wwa O WISt B s o 8 &

(3 o1y ) 4. What is advertising? Define its scope. 4
Note : Attempt all five questions. Each fasus @7 22 39a a7 FaiRa a3

=P H i iIsi i >
questicn carries 4 marks. Very short ow is advertising effectiveness tested:
Name one method. 4

answer is required not exceeding 75 & & 2 £
words. 4x5=20 l A _EHEEIEIEHI
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Section.g/@vs-d
(Short Answer Questions)
(g 3adg 9¥)
Note : Attempt any two guestions out of

the following three questions. Each

question carries 10 marks. Short
answer is required not exceeding 200
10x2=20
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Suppose a customer buys a smart phone

Ch

and later feels dissatisfied with its per-
formance. Analyze this situation using

the post-purchase behaviour model. 10
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A new fitness app IS entering the

market. Design an advertising strategy

highlighting the role of promotional tools

and competitor analysis. 10
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Explain the different methods of preparing
an advertising budget. 10
fasge aoic dOR FA B faldm ARy o
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Section-C/@vs-¥

(Detailed Answer Questions)

(Rga 3ty wem)

Note : Attempt any three questions out of

the following five questions. Each
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question carries 20 marks. Answer s
required in detaijl. 20x3=60
Prefefaa dfa ge=t & & 51 @ o=
IR A TS we 20 3D BT 21 faga
FoR anféa 21

9. A customer is planning to buy an electric

vehicle (EV). Apply the consumer deci-

sion making model to explain the steps

involved in this purchase. 20
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10. Explain major consumer decision
models and the role of organizational
buying behaviour. Compare at least two

models. 20
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11. Explain the Process of advertising with

suitable illustrations, 20
e RERVT Tied R @ oufsar B
JqaASC!

12. Explain consumerism and its effect on

consumer decision-making. 20
IuHThIae a1 82 39HReT fofg 8 o) S5
U B T DT

13. Acompanyislaunching anew plant-based

milk brand in India. Using the concept
of consumer behaviour. Explain how the

company can identify target segments

and influence purchase decisions. 20
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