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Note : Attempt all the Sections as per

instructions.
AN : G @ B HEEEER &d S
Section-A/ WUs-3
(Very Short Answer Questions)
(31 o1 3t wem)
Note : Attempt any two questions. Each
question carries 10 marks. The
very short answer is required not

exceeding 75 words. 2x10=20

e fEE & gl & IR A IS 35 10
3l B 21 3w 75 gl A 31fd oY I
Ffér &1
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:&x What do you understand by the term
'‘consumer behaviour',

‘IqHIFT AIER U= | 31 F7 Ty &)
2. What is sublimal perception.
JaadT gROT T &
3. What is reference group?
fder T @ &2
4. What is leadership?
Aqgcd T &7
>.  What do you mean by personality?
fdae |/ 37 F7 T &7
Section-B/@ug-§
(Short‘Answer Questions) :'
(7Y FoRg we=)

Note : Attempt any one question out of
the following three questions. Each
question carries 20 marks. Short
answer is required not exceeding 200
words. 1x20=20

6. How consumer behaviour knowledge
proves helpful for production manager?
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ITHIT TER 9, Iaqres T64F ¥ v S
Heras g grar #»

7. Write some important techniques to
modifying consumer behaviour.

STHIGT TR ¥ JUR & 36 7oyt aoia)
& fod |

.87 How culture Influence consumer
behaviour?

e?
Section-C/@Evs-9
(Detailed Answer Questions)
(forga 3ot we=)

Note :. Attempt any two questions out of
"fg:the following five questions. Each
?’question carries 30 marks. Answer is
“required in detail. 2x30=60

A :  FEioiea de e 1 9 B A el &

IR QA | T q99 30 3! &1 21 fawga

IR 3UfEE R
\97 Describe the main steps which are
undertak@ in co~cumer research

process,

P.T.O.

10.

Fqsitar sEe™ gfear § far I aet
Al B TS BT

Explain learning, psychological and
sociological ~ models of consumer

behaviour.
[qNFT JdER & Afenm, gadsnfae w4
AAIFIMTENT HISA B TR B S0)

V]efDeﬁne decision making. Explain the

consumer decision making process.

Fofas & dRviftg Sfsel saear ol
ST &) AT HIfSTT|

7. How consumer research IS performed,

13.

Explain by taking an example of your
Oown.

JaHE FEUE & el fear @ @2
IO T BT IAERVT od EU AR BT
What is contribution of advertising in
marketing. What are the methods of
evaluating advertising effectiveness.
fagur 4 fasmu= & &1 aee 22 fasgs &
s & HeaieA o faftrad w9
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